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Background & Operations: 

 Galaxy Surfactant Ltd (GSL) is one of India’s leading manufacturers of surfactants and other 
speciality ingredients for the personal care and home care industries. Its products find 
application in a host of consumer-centric personal care and home care products, including, 
inter alia, skin care, oral care, hair care, cosmetics, toiletries and detergent products. Since 
incorporation in 1986, it has significantly expanded and diversified its product profile, client 
base and geographical footprint. Its customers include some of the leading multinational, 
regional and local players in the home and personal care industries. Currently, its product 
portfolio comprises over 200 product grades, which are marketed to more than 1,700 
customers in over 70 countries. 

  

 GSL’s products are organized into the following product groups: 

 Performance Surfactants: Its portfolio of performance surfactants comprises over 45 product 
grades, and includes anionic surfactants and non-ionic surfactants; and 

 Speciality Care Products: Speciality Care Products group comprises over 155 product grades, 
and includes amphoteric surfactants, cationic surfactants, UV filters, preservatives, 
preservative blends and surfactant blends, speciality ingredients such as mild surfactants, 
syndet and transparent bathing bars and proteins, fatty alkanolamides and fatty acid esters, 
and other care products. 

 

 While GSL commenced operations as a local supplier to FMCG companies in India, it has 
significantly expanded and diversified scale and scope of operations over the years so as to 
become a global supplier to FMCG companies across major geographies, such as Africa Middle 
East Turkey (AMET), Asia Pacific (APAC), Americas (North and South) and Europe. Its diversified 
customer base currently comprises multinational, regional and local FMCG companies, 
including, inter alia, Cavinkare Private Limited, Colgate-Palmolive (India) Limited, Dabur India 
Limited, Henkel, Himalaya, L’ORÉAL, Procter & Gamble Home Products Private Limited, Reckitt 
Benckiser and Unilever. 

 

 At present, GSL has 7 (seven) strategically-located manufacturing facilities, out of which 5 (five) 
are located in India and 2 (two) are located overseas. It also has set-up 1 (one) pilot plant at 
Tarapur, Maharashtra, for the scaling up of new products and processes from lab-scale to 
plant-scale. Out of 5 (five) manufacturing facilities in India, 3 (three) are located at Tarapur, 
Maharashtra, 1 (one) is located at Taloja, Maharashtra, and 1 (one) is located at Jhagadia, 
Gujarat. Many of its key customers has audited and approved manufacturing facilities and 
processes, which has helped the company to establish its reputation and reliability as a supplier 
of high-quality products and customized solutions, and also enabled to receive recurring 
business as well as attract new customers 

 
Objects of Issue: 

 The objects of the Offer are to achieve the benefits of listing the Equity Shares on the Stock 
Exchanges and the sale of Equity Shares by the Selling Shareholders. Further, GSL expects that 
listing of the Equity Shares will enhance its visibility and brand image and provide liquidity to its 
existing Shareholders. The listing of the Equity Shares will also provide a public market for the 
Equity Shares in India. GSL will not directly receive any proceeds of the Offer and all the 
proceeds of the Offer will go to the Selling Shareholders in the proportion of the Equity Shares 
offered by them. 

  
 

 
 
 
 

Issue Snapshot: 
 

Issue Open: Jan 29 – Jan 31, 2018 
 

Price Band: Rs. 1470 – 1480 
 
Issue Size: 6,331,674 Equity Shares 
(Entirely Offer for sale) 
 

Offer Size: Rs.930.76 cr – 937.09 cr  
 

QIB                                 Upto      3,165,836 eq sh    
Non Institutional        atleast       949,752  eq sh 
Retail                            atleast    2,216,086  eq sh  

 
Face Value: Rs 10 
 

Book value: Rs 179.11 (Sept 30, 2017) 
 
Bid size: - 10 equity shares and in 
multiples thereof  
 

100% Book built Issue 
 

Capital Structure:  
Pre Issue Equity:                  Rs.  35.45 cr 
Post issue Equity:                 Rs  35.45 cr 
 
Listing: BSE & NSE 
 
Book Running Lead Manager: ICICI 
Securities Limited, Edelweiss Financial 
Services Limited and JM Financial 
Institutional Securities Limited 
 
Registrar to issue: Link Intime India 
Private Limited 
 

Shareholding Pattern 

Shareholding Pattern 

Pre 

issue % 

*Post 

issue % 

Promoter and 

Promoter Group  

 

76.98 70.92 

Public  & Others 23.02 29.08 

Total 100.0 100.0 

Source for this Note: RHP 
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Competitive Strengths 

 Established Global Supplier to Major FMCG Brands with Demonstrated Track Record. 

 Robust Product Portfolio Addressing Diverse Customer Needs. 

 Proven R&D Capabilities with Dedicated Focus on Innovation. 

 Global Footprint Supporting Local Reach. 

 Strong Presence in High Growth Markets of India and AMET Region. 

 Professional and Experienced Management Team. 

 Track Record of Robust Financial Performance. 
 
Business Strategy: 

 Increasing the Share of Speciality Care Products in Sales Mix. 

 Continue to Focus on R&D and Product Innovation as part of ‘Consumer to Chemistry’ Approach. 

 Increase Wallet Share with Existing Customers and Continued Focus to Expand Customer Base. 

 Mutually Complimentary Two-pronged Strategy to Drive Growth in both Emerging and Mature Markets. 

 Continue Improving Financial Performance through Focus on Operational Efficiencies and Functional Excellence. 
 

Key Concerns  

 Dependence on manufacturing facilities, and the risks associated with manufacturing process and operations; 

 Fluctuations in the prices of raw materials; 

 Inability to accurately forecast demand or price for products, and manage inventory; 

 Dependance on key personnel, including Directors and senior management;  

 Dependence on major customers, and a loss or significant decrease in business from them; 

 Ability to obtain, maintain or renew statutory and regulatory licenses, permits and approvals required to operate business; 

 Inability to implement business strategy or effectively sustain and manage growth; 

 Changing laws, rules, regulations, Government policies and legal uncertainties; 

 Exchange rate fluctuations; 

 Inability to protect or use intellectual property rights; 

 Inability to manage diversified operations; 

 General, political, social and economic conditions in India, the AMET Region and elsewhere; and 

 Slowdown in economic growth in India, the AMET Region or the other countries in which GSL operates. 
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HDFC securities Limited, I Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves, Kanjurmarg (East), 
Mumbai 400 042 Phone: (022) 3075 3400 Fax: (022) 2496 5066 Compliance Officer: Binkle R. Oza Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600 
 
HDFC Securities Limited (HSL) is a SEBI Registered Research Analyst having registration no. INH000002475.  
 
Disclaimer:  
This report has been prepared by HDFC Securities Ltd and is meant for sole use by the recipient and not for circulation. The information and opinions contained 
herein have been compiled or arrived at, based upon information obtained in good faith from sources believed to be reliable. Such information has not been 
independently verified and no guaranty, representation of warranty, express or implied, is made as to its accuracy, completeness or correctness. All such 
information and opinions are subject to change without notice. This document is for information purposes only. Descriptions of any company or companies or their 
securities mentioned herein are not intended to be complete and this document is not, and should not be construed as an offer or solicitation of an offer, to buy or 
sell any securities or other financial instruments.  
This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or entity who is a citizen or 
resident or located in any locality, state, country or other jurisdiction where such distribution, publication, reproduction, availability or use would be contrary to 
law or regulation or what would subject HSL or its affiliates to any registration or licensing requirement within such jurisdiction.  
If this report is inadvertently send or has reached any individual in such country, especially, USA, the same may be ignored and brought to the attention of the 
sender. This document may not be reproduced, distributed or published for any purposes without prior written approval of HSL.  
Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse effect on their value or 
price, or the income derived from them. In addition, investors in securities such as ADRs, the values of which are influenced by foreign currencies effectively 
assume currency risk.  
It should not be considered to be taken as an offer to sell or a solicitation to buy any security. HSL may from time to time solicit from, or perform broking, or other 
services for, any company mentioned in this mail and/or its attachments. 
HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sell the securities of the 
company(ies) mentioned herein or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market 
maker in the financial instruments of the company(ies) discussed herein or act as an advisor or lender/borrower to such company(ies) or may have any other 
potential conflict of interests with respect to any recommendation and other related information and opinions. 
HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the investments made 
or any action taken on basis of this report, including but not restricted to, fluctuation in the prices of shares and bonds, changes in the currency rates, diminution in 
the NAVs, reduction in the dividend or income, etc. 
HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and financial instruments dealt in 
the report, or may make sell or purchase or other deals in these securities from time to time or may deal in other securities of the companies / organizations 
described in this report. 
 
HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject 
company for any other assignment in the past twelve months.  
HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from t date 
of this report for services in respect of managing or co-managing public offerings, corporate finance, investment banking or merchant banking, brokerage services 
or other advisory service in a merger or specific transaction in the normal course of business. 
HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of 
the research report. Accordingly, neither HSL nor Research Analysts have any material conflict of interest at the time of publication of this report. Compensation of 
our Research Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions. HSL may have issued other reports 
that are inconsistent with and reach different conclusion from the information presented in this report.  
Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or employee of 
the subject company. We have not received any compensation/benefits from the subject company or third party in connection with the Research Report. 
 
This report is intended for non-Institutional Clients only. The views and opinions expressed in this report may at times be contrary to or not in consonance with 
those of Institutional Research or PCG Research teams of HDFC Securities Ltd. and/or may have different time horizons. 
 
HDFC Securities Limited, SEBI Reg. No.: NSE-INB/F/E 231109431, BSE-INB/F 011109437, AMFI Reg. No. ARN: 13549, PFRDA Reg. No. POP: 04102015, IRDA 
Corporate Agent License No.: HDF 2806925/HDF C000222657, SEBI Research Analyst Reg. No.: INH000002475, CIN - U67120MH2000PLC152193 
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