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Issue Snapshot:
Issue Open: December 11 — December 13, 2024

Price Band: Rs. 265 — 279
*|ssue Size: Up to Rs 572 cr (Entirely fresh issue)

Reservation for:
QiB atleast 75% eq sh
Non-Institutional upto 15% eq sh
(including 1/3 for applications between Rs.2
lakhs to Rs.10 lakhs)
Retail

upto 10% eq sh

Face Value: Rs 2
Book value: Rs 27.74 (June 30, 2024)

Bid size: - 53 equity shares and in multiples
thereof

100% Book built Issue
Capital Structure:

Pre Issue Equity: Rs.
*Post issue Equity: Rs.

11.44 cr
15.54 cr

Listing: BSE & NSE

Book Running Lead Managers: SBI Capital
Markets Limited, DAM Capital Advisors Limited

Sponsor Bank: ICICI Bank Ltd & Axis Bank Ltd

Registrar to issue: Link Intime India Private
Limited

Shareholding Pattern

Pre issue|Post issue

Shareholding Pattern % %
Promoter and Promoter 34.21 25.18
Group

Public & Employees 65.79 74.82
Total 100.0 100.0

*=assuming issue subscribed at higher band
Source for this Note: RHP

Objects of Issue:
The Offer comprises the Fresh Issue.

The Objects of the Fresh Issue
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Background & Operations:

MobiKwik is a platform business at its core, that has a two-sided payments network,
consisting of consumers and merchants. MobiKwik has acquired 161.03 million
Registered Users and enabled 4.26 million Merchants to make and accept payments
online and offline, as of June 30, 2024. The usefulness of the platform for new and
existing consumers increases, as the company adds newer products to its digital
credit, investments, and insurance verticals. As it continues to expand the portfolio
of products under these verticals, it believes it can transform the platform into an
increasingly compelling offering for its consumers while simultaneously enhancing
its profitability and value. As a result, the Company has achieved Profit for the year
ended March 31, 2024 amounting to Rs.140.79 million.

MobiKwik was founded by Bipin Preet Singh and Upasana Taku, who have prior
experience in building scalable technology and financial products at their previous
organisations. Mobikwik’s aim is to leverage technology as the primary factor to
facilitate financial inclusion for the underserved population in India. Its commitment
to growth through frugal, digital-first innovations is demonstrated through its
bouquet of products at scale, and maintaining one of the lowest employee cost to
revenue among digital financial product and services platforms in Fiscal 2023. The
Payment GMV has grown at an annual rate of 45.88% and MobiKwik ZIP GMV
(Disbursements) has grown at an annual rate of 112.16% from Fiscal 2022 to Fiscal
2024. MobiKwik has won various awards over the years, including the ‘Economic
Times Most Promising Brands Award’ and ‘Innovative DevOps Excellence in
Pioneering Infrastructure Optimization for Payments’ award at the India DevOps
Show — 2023 and ET Iconic Brands of India Awards, as an ‘Icon of Indigenous
Excellence’ in 2018. It has been able to spot trends early in the fintech industry and
captured evolving consumer requirements that has allowed it to introduce simple-
to-understand innovative products and grow its business at low costs. It has been
one of the first companies to launch payment wallets (2009), loyalty points-based
rewards (2017), Digital credit (2019) and credit on UPI (2023).

With 72% of MobiKwik’s digital loan disbursement in the Tier 3+ locations, it has
played a pivotal role in bridging the financial gap, empowering individuals, and
businesses in underserved regions to access and utilize modern financial services.
The company has launched products like Soundbox and POS/EDC machines at a small
scale. These are being offered to MobiKwik’s merchants with an aim to increase
merchant acquisition and retention, along with building a stream of recurring rental
revenues. MobiKwik has also launched merchant credit advance which is it’s first
foray into monetizing its merchant network. This will also help in retention of
merchants as to satisfy their need for credit, they will not move to other platforms.
It's strategy further involves a meticulous focus on large revenue pools associated
with significant consumer painpoints. Products in development include Credit on UPI
Pay with Rupay credit on UPI giving consumers access to credit via UPI payment rails,
Consumer focused digital credit products specifically designed for purchase of
consumer durables and Co-Branded credit card backed by fixed deposit.

MobiKwik intends to utilise the Net Proceeds from the Fresh Issue towards funding the following objects (the "Objects”):

Funding organic growth in financial services and payment services business;
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e Research and development in data, ML and Al and product and technology;
e Capital expenditure for payment devices business;
e General corporate purposes.

Requirement of funds and utilisation of Net Proceeds (Rs in Mn)
Amount to be funded | Estimated utilisation from Net

Particulars from Net Proceeds Proceeds FY25
Funding organic growth in financial services business 1,500 968
Funding organic growth in payment services business 1,350 537
Research & development in data, ML and Al and product and technology 1,070 651
Capital expenditure for payment services business 703 283
General corporate purposes * *

Total * *

Competitive Strengths

Empowering Journeys: MobiKwik’s legacy of providing positive and sustainable consumer experience: The Company has always
invested in creating innovative products that provide value to its existing and growing consumer and merchant network. While each
product and services available today on it’s platform has its strengths and offers a unique value proposition, it’s strength is in the journey
that the consumer goes through on the platform that provides a positive and sustainable experience for the consumer and profitable
business opportunity for the Company. It’s approach of putting technology at forefront of its products have helped them create products
for consumers that achieve scale through the value they provide to the consumers who use them, therefore allowing them to acquire
consumers at extremely low cost. This kickstarts a flywheel that allows good consumers to progress through Mobikwik’s platform’s
offerings, getting access to low cost, products that fit their needs and help fulfil their aspirations, and hence leads to repeated usage.
MobiKwik sees this for example, play out in its MobiKwik ZIP product that sees an 246 approximately 90.30% repeat usage rate. This in
turn leads to the platform improving its profitability which in turn financially enables and motivates it to introduce more innovative and
consumer-first products.

Large, engaged consumer base acquired with low CAC: MobiKwik’s Registered Users have grown at a CAGR of 12.31% from 123.56 million
as of March 31, 2022 to 155.84 million as of March 31, 2024, while they had 161.03 million Registered Users as of June 30, 2024. MobiKwik
primarily acquire users through the following: (i) SEO (search engine optimization) and mobile ASO (application store optimization)
initiatives; (ii) user referrals from a large user base; (iii) brand recall from checkout and POS placement in their diversified merchant
network; (iv) high usage of the BBPS platform; and (v) marketing and publicity. This has enabled it to maintain a low CAC per New
Registered User at Rs.32.87 in Fiscal 2024 and at Rs.33.53 in the three months ended June 30, 2024. MobiKwik believes that the
convenience of using a platform, which also provides access to promotions, discounts and its SuperCash loyalty rewards, is able to
effectively engage its consumers and strengthen its consumer retention.

Efficient operational management of loan products distributed by MobiKwik: One of the Company’s strengths lies in the adept
management of operational costs for its digital credit products distributed by it, evidenced by a consistent decline over the past three
financial years, which has been accompanied simultaneously with a substantial surge in total credit disbursement, underscoring it’s
commitment to responsible and scalable lending practices. Despite the dynamic financial landscape, MobiKwik has demonstrated an
ability to navigate risk effectively, resulting in a noteworthy reduction in all lending related costs. This is represented in the graph below:

Lending Related Expenses as a (%)
Total Credit Disbursement

1,780.97

3.48%

1,083.76

FY22 FY23 FY24 3M FY25
’ Lending Operational Cost & . Lending Related expenses as a % of
Financial Guarantee (T mn) Total Credit Disbursement
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The declining trend in lending related expenses is a testament to its robust risk management framework and data driven approach. The
result of such declines results in its Lending Partners’ lending related expenses is that such Lending Partners’ become confident of its
operations, which results in larger limits from such Lending Partners. This efficiency in addition to safeguarding their and their Lending
Partners’ financial health, also enhances the overall resilience of the digital credit products distributed by them. As a result, MobiKwik
has successfully struck a balance between mitigating credit risk and facilitating increased credit disbursement, showcasing its capacity for
sustainable and controlled growth.

The trust in Mobikwik’s brand: MobiKwik believes that it has a strong brand name and recall, across large and small Indian cities. The
MobiKwik Application remains one of the easiest way to transact across multiple methods. Its offerings include e-commerce, physical
retail and bill payments thereby giving them the ability to capture increasing utilization by consumers for daily life payments. MobiKwik
believes that their brand is well entrenched in the digital payments landscape and their consumers associate them with comprehensive
digital payments offerings. The Company’s product, Xtra, is witnessing considerable traction. This showcases the amount of trust that the
consumers have put in brand MobiKwik. It provides curated wealth and insurance products, exemplified by the rapid growth of Xtra,
which has accumulated Rs.18,348 million in AUM, as of June 30, 2024, within 26 months of its launch.

Technology and product first approach to business: MobiKwik has a technology and product-first approach to business which is powered
by its cloud hosted transactional, data and analytical platforms. The large transactional platforms are distributed by design capable of
handling high throughput, and uses event driven architecture to manage a large number of events and data which are processed over
data pipelines. Its data platform processes large terabytes of transactional, financial and external data sources which are stored in cloud
hosted data lakes for analytical and reporting purposes. It also processes large amounts of data which is used to train its inhouse machine
learning models leverage deep data science (including machine learning) to continuously drive innovations on its platform for its
consumers, merchants and partners. It follows a digital-first and technology-powered approach towards making its products highly
personalized, intuitive, simple to use and designed to drive high user engagement. The core of the Company’s product decision making is
access to quality data. Its robust data platform built on top of large near real-time data pipelines and is supported by analytics, engineering
and data science teams, ensures that it is able to run meaningful experiments supported by real retention and consumer lifetime value
data. It has a very comprehensive data science and machine learning capabilities, which leverages data from internal platforms and
external sources, performs state of the art feature engineering to identify the key model variables and those are used in machine learning
models which internally uses decision trees, regression techniques, clustering and neural networks. These investments in its machine
learning driven algorithms allow it to optimise payment processing, tailor consumer experiences on the Mobikwik Wallet, predict risk in
loan products and predict propensity to buy wealth-tech and insurtech products. Its technological knowledge has also helped it shape
Lens, where it was able to leverage the account aggregator technology to provide the consumers with a product that assists its consumers
with their understanding of their money and aids them in their financial wellness.

Business Strategy:

Scaling existing products: In its aim for sustained growth and market dominance, MobiKwik’s strategic focus centres on the expansion
and refinement of its existing business segments. Firstly, it aims to target larger revenue pools by enhancing efficiency in consumer
acquisition. Initiatives to maintain its CAC through optimized marketing strategies and data-driven insights will ensure a more resourceful
approach to reaching its target audience. Its expansion strategy emphasizes responsible growth through rapid scaling. A key aspect of this
growth strategy lies in risk mitigation, keeping non-performing assets in its digital credit products in check and emphasizing its proactive
risk management practices. By prioritizing sustainability and profitability, the Company positions themselves for long-term success. This
strategy encapsulates its commitment to strategic innovation, responsible growth, and financial excellence, setting the stage for its
position as a force in the dynamic fintech landscape.

Expanding product portfolio in existing business lines: In pursuit of sustained growth and diversification, MobiKwik’s strategy
encompasses the exploration and integration of new product lines, unlocking fresh revenue streams for the Company. Firstly, it identifies
and targets large revenue pools with millions of potential consumers. This initiative is underpinned by its demonstrated ability to
successfully execute and navigate the credit and payments landscape, setting the stage for replicating its learnings in other promising
segments. Leveraging its existing consumer base, particularly the digitally savvy clientele, provides a strategic foundation for introducing
innovative products and services. Its commitment to launching a diverse portfolio of profitable products within payments, credit, wealth
management and insurance segments aligns with its vision to tap into substantial revenue opportunities and meet evolving market
demands. It aims to target growth in the high yielding credit business.

Expansion of payment aggregator business: An important component of MobiKwik’s strategy involves scaling its payment aggregator
business, Zaakpay, pursuant to securing the in-principle approval of the payment aggregator from the RBI. This was an important business
vertical for the Company until Fiscal 2022 with a GMV of over Rs. 43,000 million in Fiscal 2022, which suffered a severe reduction in
business, due to rejection of application for a payment aggregator license by the RBI. Post receipt of the inprincipal approval for the
payment aggregator license in October, 2023, this business vertical has seen growth in transactions, with a GMV of over Rs. 20,000 million
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in the three months ended June 30, 2024. It aims to accelerate onboarding of merchants and offer them a comprehensive payments
experience. It also sees this as a unique opportunity to extend its product to a broader spectrum of merchants, including those that are
currently untapped and operate offline, by empowering them with a secure and efficient payment solution and enabling them to handle
the complexities of payment processing. MobiKwik aims to augment the capabilities of its platform by facilitating transactions as well as
by aiming to enhance the overall financial experience for its valued partners. This strategic approach underscores its dedication to staying
at the forefront of innovation and continuously improving its offerings to meet the evolving needs of the merchant community.

Continuous focus on profitable growth: MobiKwik has created a product and technology led platform that allows it to offer a curated but
comprehensive financial product portfolio to its acquired consumers. With each consumer that is added or product offering that has
expanded, the platform’s value to both the consumer and the merchant increases that is indicative of the inherent operating leverage
that fundamentally exists for all platform-oriented businesses. As of fiscal year ended March 31, 2024, the Company’s revenue from
operations on a consolidated basis was Rs. 8,750.03 million, with Rs.140.79 million as Profit /(loss) for the year and Rs.372.20 million as
EBITDA.

The Team: The Company is led by a professional and experienced management team comprising qualified Key Managerial Personnel and
Senior Management Personnel. The co-founder, managing director and chief executive officer, Bipin Preet Singh, has experience in
semiconductor and fintech industries and Upasana Taku, its co-founder, Executive Director, Chairperson, and Chief Financial Officer has
experience in fintech services and payment space. Chandan Joshi is the co-founder and chief executive officer of its payments division
and has prior experience in financial services, and logistics. Anurag Jain is the Vice-President lending and data of MobiKwik and has has
experience in risk management and lending to consumers as well as MSMEs with leading NBFCs/Banks/Fintech. Saurabh Dwivedi, Senior
Vice President, technology, has prior experience in technology development. Mohit Narain is COO of the Company’s payments business
and has prior experience in technology, product management, business development and overall organisational growth.

Industry Overview

Digital payment landscape in India is evolving at a rapid pace, driving superior convenience and consumer confidence:

Growth of online shoppers has further propelled ever evolving payment landscape in India. Although initial penetration happened across
Urban India, predominantly across Metro cities. Change in trend was observed from 2018 to 2023 where Tier 1 and Tier 2+ are the fastest
growing markets. In FY23, ~61% of shoppers are from Tier 2+ cities which is expected to grow to 78% by FY28.

Indian e-commerce market - GMV # of Online shoppers in India Bl Metro
: Tier 1
Tier 2+

AGH
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Source(s): Redseer analvsis

1/3 rd of Indian households are using digital payment in one way or another:

Non-cash transactions for Indian households are expected to increase from 38% in FY23 to 62% in FY28. With UPI being the corner stone
of transition, which accounts for 73% of total digital transactions in India in FY23, is estimated to exceed 90% by FY28. There is a strong
momentum in favor of digital payments which is being developed by an evolving ecosystem. Rigorous investment in mobile payment
technology which drives superior convenience and consumer confidence, large merchant ecosystem penetration created by mobile
payment platforms and government initiatives on growth are all factors that are fuelling the growth of the mobile payment market in
India and will continue to do so in the future. Person to merchant (P2M) transactions have been one of the biggest drivers of mobile
payments adoption growth. Use cases like ecommerce, food delivery, e-grocery, OTAs and other service have led to significant growth in
total user base for mobile payments in India.
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Digital transaction value is poised to reach USD 60-70 Tn by FY28
Digital payments are on a growth trajectory, and in FY28 the expected volume of digital transactions are projected to be in the range of
500-550 Bn, with an estimated value of USD 60-70 Tn.

Mobile wallets will also continue to see consistent growth
Mobile wallet led transaction has increased from USD 16 Bn in FY18 to USD 29 Bn in FY24. Years FY20 and FY21 did saw a drop in overall
wallet transaction value due to interoperability rule. The wallet transaction value will reach approximately 65-75 Bn in FY28P.

Interoperability is an emerging trend and might favour wallet players

Wallet interoperability over UPI is a significant development in the Indian digital payments landscape with implications for both
convenience and system efficiency. UPI has gained immense popularity for its ease of use and direct linkage to bank accounts. However,
as the volume of transactions on the UPI platform increases, there are concerns about potential stress on the banking system. The
preference for wallet also comes at a time when consumers have faced technical glitches and issues regarding bank servers not able to
process payments timely. Bank servers not functioning at times is because of multiple transactions happening throughout the day puts
additional stress on the systems.

Player viise //allet GMV
18204
1 1033
339 329
106
25 2 1

Paytm Mobikwik PhonePe Amazon Pay Airtel Ola Money Jio Payments Fino

3 s payments Bank Payments
Bank Bank Bank

Source: RBI, Redseer Analysis

India presents a huge credit gap and has significant headroom for growth for multiple credit enabling platforms:

The Indian economy has shown growth of ~7 percentage from 2022-2023 based on IMF data. With a steadfast recovery post COVID-19,
where one of the key drivers of economic resurgence being India’s financial sector. However, despite the sector's efforts to promote
financial inclusion, retail credit penetration in India remains significantly lower than global levels. The ratio of retail lending per capita in
India is lower than that of developed economies like US, UK and China. This signifies that there is significant room for expansion in the
lending space.

Retail loans disbursals are projected to more than double in next 5 years

India’s retail loans landscape has shown growth trajectory from FY21, with total disbursals growing at a CAGR of 24% to reach USD 620-
660 Bn from FY21 to FY23. Past evidence suggests an improvement in overall economic and business growth. The amount of retail loans
disbursed in FY28 is projected to be in the range of USD 1.4 - 1.6 Tn, showcasing a growth trajectory with a CAGR ranging between 15-
20% from FY23-28. Several factors are factors fuelling the growth of retail loans in India. Firstly, the rising middle class and their increasing
disposable income have fuelled aspirations for better lifestyles, leading to surge in demand for housing loans, vehicle loans and personal
loans. The advent of fintech has revolutionized the lending landscape, making loan applications more convenient and accessible. This
innovation has not only streamlined borrowing processes but has also democratized financial access for a wider population. Additionally,
the integration of credit cards on 194 UPI further amplifies this accessibility, offering users more versatile and seamless borrowing options
within the digital payment ecosystem.

Key Concerns
e  MobiKwik’s operations are subject to regulation, oversight and inspection by the RBI, and any adverse observations, proceedings or
notices from the RBI may affect MobiKwik’s operations.
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Company’s funding requirements and proposed deployment of the Net Proceeds are based primarily on management estimates and
assumptions and have not been appraised by any bank or financial institution or any other independent agency. The utilisation of the
Net Proceeds may be subject to change based on various factors, some of which are beyond MobiKwik’s control and such utilisation
may not generate expected future revenues or profits after utilisation.

Security breaches and attacks against MobiKwik’s platform, and any potential breach of or failure to otherwise protect personal,
confidential and proprietary information, could damage the company’s reputation and materially and adversely affect its business,
financial condition and results of operations.

MobiKwik may not be able to maintain the levels of growth, including in the Company’s Financial Services business, and its historical
performance may not be indicative of future growth or financial results, which could adversely affect its business, results of
operations and financial condition.

If The Company is unable to retain or expand the network of consumers, merchants, or Lending Partners, or in the event of low
growth or decline in the number of its registered users and declining revenues in digital payments and financial services businesses,
its business, results of operations, financial condition, and future prospects would be materially and adversely affected.

MobiKwik faces substantial and increasingly intense competition in the fintech industry. If it is unable to compete effectively, its
business, financial condition, results of operations and prospects would be materially and adversely affected.

MobiKwik’s distribution of Financial Services Products depends on relationships with Lending Partners, and any failure to maintain
such partnerships could adversely affect business, results of operations and financial condition.

MobiKwik’s credit underwriting and risk management systems may not be able to effectively assess or mitigate the risks of Financial
Services business enabled through the Company’s platform, and as a result, Lending Partners may be unable to effectively recover
the amounts disbursed by them to its customers, which could adversely affect its business, results of operations and financial
condition.

MobiKwik’s Statutory Auditors had, included a qualification in relation to certain allotments of preference shares in their audit report
on its financial statements as of and for the year ended March 31, 2021. Further, its Statutory Auditors have, in their audit report on
consolidated financial statements, as of and for the years ended March 31, 2023 and March 31, 2024, included a modification in
connection with back-ups of books of accounts of the Company. There can be no assurance that similar qualifications or modifications
will not form part of the audit reports on its financial statements for future fiscal periods.

The Company has in the past, incurred losses amounting to Rs (1,281.62) million and Rs (838.14) million in Fiscals 2022 and 2023,
respectively. Further, while it achieved profit of Rs 140.79 million in Fiscal 2024, it further incurred losses of Rs (66.15) million in the
three months ended June 30, 2024. Further, it had negative balance of retained earnings as of March 31, 2022, March 31, 2023,
March 31, 2024 and the three months ended June 30, 2024. Accordingly, it may not always achieve or sustain its profitability trends
in the future.

There have been certain deficiencies/ irregularities in managing its records and compliances with the RBI in relation to allotments
made by it to certain non-resident Shareholders, as a result of which there have been certain inaccuracies and non-compliances with
respect to certain filings with the RBI.

Inability to obtain, maintain or renew requisite statutory and regulatory permits and approvals for business operations could
materially and adversely affect its business, prospects, results of operations and financial condition.

Business interruptions or systems failures may impair the availability of MobiKwik’s platform and inability to keep pace with rapid
technological developments to provide new and innovative products and services, could result in a decline in the use of its products
and services which may adversely affect its business, financial condition and results of operations.

Slowdown in the growth of Active Users can adversely affect its business.
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Any failure to comply with applicable laws and regulations, including regarding consumer data processing, storage, use, security,
disclosure and privacy, could result in claims, changes to the Company’s data security and privacy practices or other business
activities, penalties, increased cost of operations, or decline in consumer growth or engagement, or otherwise negatively affect its
business.

MobiKwik relies on card issuers, banks and/ or payment processors. Changes to payment card networks or bank fees, rules, or
practices could reduce its operating income and failure to comply with the applicable requirements of payment processors could
result in termination or suspension, which could have a material adverse effect on its business, financial condition and results of
operations.

The Company’s EPS and RoNW was negative for Fiscals 2022, 2023 and the three months ended June 30, 2024 on account of losses
incurred in the respective years/ period. While it had positive EPS and RoNW for the financial year ended March 31, 2024, it may not
always maintain or sustain such positive ratios in the future.

MobiKwik depends on Zaakpay’s services for payments services and Financial Services business, specifically, MobikKwik ZIP and ZIP
EMI, and any disruption in its services may adversely affect the operations of platform, which could have an adverse effect on its
brand, reputation, business operations, financial condition and results of operations.

MobiKwik is required to comply with certain restrictive covenants under its financing agreements. Any non-compliance may lead to,
amongst others, suspension of further drawdowns, which may adversely affect its business, results of operations, financial condition
and cash flows.

After the completion of the Issue, Mobikwik’s Promoters will continue to collectively hold substantial shareholding in MobiKwik.

Failure to deal effectively with fraudulent transactions, illegal activities creates negative consumer experiences, that would harm its
business, and could severely diminish merchant and consumer confidence in and use of its platform.

MobiKkwik’s financial services business is significantly dependent on MobiKwik ZIP and ZIP EMI products. If these products do not
continue to scale, or experience a downturn, or if the Company is not able to launch new products in the Financial Services business,
its revenues, profits and results of operation may be adversely affected.

The Company’s product Xtra, may be susceptible to certain credit, liquidity and reputational risks and risks associated with changing
regulations, exacerbated by the fact that it has distribution arrangement only one partner.

There are outstanding litigation proceedings against the Company and one of the Subsidiaries, Zaak ePayment Services Private
Limited. Any adverse outcome in such proceedings may have an adverse impact on its reputation, business, financial condition, results
of operations and cash flows.

Certain of MobiKwik’s corporate filings with the RoC have discrepancies. It cannot assure that regulatory proceedings or actions will
not be initiated against them in the future and it will not be subject to any penalty imposed by the competent regulatory authority
in this regard.

The Company is unable to trace some of its historical corporate and secretarial records. It cannot assure that no legal proceedings or
regulatory actions will be initiated against it in the future in relation to the missing corporate records.

Changes in how consumers fund their Mobikwik Wallet could negatively impact its business, financial condition and results of
operations.

MobiKwik’s Promoters and certain of its Directors, Key Managerial Personnel and Senior Management have interests in it other than
their normal remuneration or benefits and reimbursement of expenses.

8 (l'/ ‘R’E TAILRESEARCH
’



[l HDFC securities

Click. Invest. Grow. YEARS

o If MobiKwik is unable to cross-sell its Investments and Insurance products, its ability to generate additional revenue from consumers
could be negatively impacted, which would adversely affect its business, financial condition and results of operations.

Profit & Loss
Particulars (Rs in million) Q1FY25 FY24 FY23 ‘ FY22 |

Revenue from operations 3422.7 8750.0 5394.7 5265.7
Other Income 35.6 153.1 216.5 166.5
Total Income 3458.3 8903.2 5611.2 5432.2
Total Expenditure 3436.0 8531.0 6170.4 6586.3
Payment gateway cost 1276.2 2017.2 1566.5 2276.8
Lending operational expenses 923.6 2702.6 685.0 176.1
Financial guarantee expenses 253 326.6 1095.9 907.7
Employee benefits expense 391.9 1159.7 982.3 1072.5
Other expenses 819.1 2325.0 1840.6 2153.3
PBIDT 22.3 372.2 -559.2 -1154.1
Interest 65.8 188.3 204.2 109.1
PBDT -43.5 184.0 -763.4 -1263.2
Depreciation and amortization 20.0 43.2 42.8 21.0
PBT -63.5 140.8 -806.3 -1284.2
Tax (incl. DT & FBT) 2.7 0.0 31.9 -2.6
Current tax 2.7 0.0 0.7 2.2
Deferred tax 0.0 0.0 31.2 -4.7
PAT -66.2 140.8 -838.1 -1281.6
EPS (Rs.) -1.2 2.5 -14.7 -23.0
Face Value 2 2 2 2
OPM (%) -0.4 2.5 -14.4 -25.1
PATM (%) -1.9 1.6 -15.5 -24.3
Balance Sheet
Particulars (Rs in million) As at Q1FY25 | FY24 | FY23 FY22 |
Non-current assets
Property, plant and equipment 102.9 59.7 21.2 26.5
Right-of-use assets 107.0 98.7 124.2 66.5
Financial assets
Investments 46.1 46.1 16.2 10.4
Other financial assets 25.5 25.2 17.7 41.8
Deferred tax Assets (net) 0 0 0 31.2
Other tax assets (net) 237.21 291.07 117.3 230.1
Other non-current assets 1,124.4 1,124.4 1,339.5 1,360.9
Total non-current assets 1,643.0 1,645.0 1,636.0 1,767.4
Current assets
Financial assets
Trade receivables 1,092.0 810.9 758.5 294.4
Cash and cash equivalents 809.0 928.5 936.8 477.5
Bank balances other than cash and cash equivalents 3,250.8 2,946.4 2,680.2 3,364.1
Other financial assets 1,843.2 1,751.9 835.9 2,266.7
Other current assets 443.0 463.8 296.0 191.4
Total current assets 7,438.0 6,901.5 5,507.3 6,593.9
Total assets 9,081.0 8,546.5 7,143.3 8,361.3
EQUITY & LIABILITIES
Equity
Equity share capital 114.4 114.4 114.4 114.4
Instruments entirely equity in nature 0.0 0.0 0.0 0.0
Other equity 1,472.1 1,511.5 1,312.6 2,051.0
Total equity 1,586.5 1,625.9 1,426.9 2,165.4
Liabilities
Non-current Liabilities
Financial Liabilities
Borrowings 309.0 423.5 225.0 0.0
Lease liabilities 94.8 91.6 113.8 59.5
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Other financial liabilities 0.4 0.4 0.4 0.4
Provisions 31.0 25.2 22.0 20.3
Total non-current liabilities 435.1 540.6 361.1 80.2
Current liabilities

Financial liabilities

Borrowings 1,754.4 1,693.5 1,697.8 1,509.1
Lease liabilities 28.0 22.2 19.2 8.5
Trade payables

Total Outstanding dues of Micro Enterprises and Small Enterprises 42.0 94.4 94.3 55.1
total outstanding dues of creditors other than micro enterprises and small enterprises 2,277.5 2,176.3 1,084.1 692.8
Other financial liabilities 2,817.2 2,234.1 2,299.6 3,725.0
Provisions 30.2 27.8 21.6 19.1
Other current liabilities 110.2 131.8 138.8 106.1
Total current liabilities 7,059.5 6,380.0 5,355.3 6,115.7
Total liabilities 7,494.5 6,920.6 5,716.4 6,195.9
Total equity and liabilities 9,081.0 8,546.5 7,143.3 8,361.3

Disclaimer:

This report has been prepared by HDFC Securities Ltd and is solely for information of the recipient only. The report must not be used as
a singular basis of any investment decision. The views herein are of a general nature and do not consider the risk appetite or the particular
circumstances of an individual investor; readers are requested to take professional advice before investing. Nothing in this document
should be construed as investment advice. Each recipient of this document should make such investigations as they deem necessary to
arrive at an independent evaluation of an investment in securities of the companies referred to in this document (including merits and
risks) and should consult their own advisors to determine merits and risks of such investment. The information and opinions contained
herein have been compiled or arrived at, based upon information obtained in good faith from sources believed to be reliable. Such
information has not been independently verified and no guaranty, representation of warranty, express or implied, is made as to its
accuracy, completeness or correctness. All such information and opinions are subject to change without notice. Descriptions of any
company or companies or their securities mentioned herein are not intended to be complete. HSL is not obliged to update this report for
such changes. HSL has the right to make changes and modifications at any time.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or
entity who is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication,
reproduction, availability or use would be contrary to law or regulation or what would subject HSL or its affiliates to any registration or
licensing requirement within such jurisdiction.

If this report is inadvertently sent or has reached any person in such country, especially, United States of America, the same should be
ignored and brought to the attention of the sender. This document may not be reproduced, distributed or published in whole or in part,
directly or indirectly, for any purposes or in any manner.

Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse
effect on their value or price, or the income derived from them. In addition, investors in securities such as ADRs, the values of which are
influenced by foreign currencies effectively assume currency risk. It should not be considered to be taken as an offer to sell or a solicitation
to buy any security.

This document is not, and should not, be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial
instruments. This report should not be construed as an invitation or solicitation to do business with HSL. HSL may from time to time solicit
from, or perform broking, or other services for, any company mentioned in this mail and/or its attachments.

HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or
sell the securities of the company(ies) mentioned herein or (b) be engaged in any other transaction involving such securities and earn
brokerage or other compensation or act as a market maker in the financial instruments of the company(ies) discussed herein or act as an
advisor or lender/borrower to such company(ies) or may have any other potential conflict of interests with respect to any
recommendation and other related information and opinions.

HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due
to the investments made or any action taken on basis of this report, including but not restricted to, fluctuation in the prices of shares and
bonds, changes in the currency rates, diminution in the NAVs, reduction in the dividend or income, etc.

HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and
financial instruments dealt in the report, or may make sell or purchase or other deals in these securities from time to time or may deal in
other securities of the companies / organizations described in this report. As regards the associates of HSL please refer the website.
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HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been
mandated by the subject company for any other assignment in the past twelve months.

HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding
twelve months from the date of this report for services in respect of managing or co-managing public offerings, corporate finance,
investment banking or merchant banking, brokerage services or other advisory service in a merger or specific transaction in the normal
course of business.

HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in
connection with preparation of the research report. Accordingly, neither HSL nor Research Analysts have any material conflict of interest
at the time of publication of this report. Compensation of our Research Analysts is not based on any specific merchant banking, investment
banking or brokerage service transactions. HSL may have issued other reports that are inconsistent with and reach different conclusion
from the information presented in this report.

Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer,
director or employee of the subject company. We have not received any compensation/benefits from the subject company or third party
in connection with the Research Report.

Please note that HDFC Securities has a proprietary trading desk. This desk maintains an arm’s length distance with the Research team and
all its activities are segregated from Research activities. The proprietary desk operates independently, potentially leading to investment
decisions that may deviate from research views.

HDFC securities Limited, | Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves,
Kanjurmarg (East), Mumbai 400 042 Phone: (022) 3075 3400 Fax: (022) 2496 5066

Compliance Officer: Murli V Karkera Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600

For grievance redressal contact Customer Care Team Email: customercare@hdfcsec.com Phone: (022) 3901 9400

HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No. POP: 11092018;
IRDA Corporate Agent License No.: CA0062; SEBI Research Analyst Reg. No.: INHO00002475; SEBI Investment Adviser Reg. No.:
INA000011538; CIN - U67120MH2000PLC152193

Investment in securities market are subject to market risks. Read all the related documents carefully before investing. Mutual Funds’
Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing. Registration
granted by SEBI, membership of BASL (in case of IAs) and certification from NISM in no way guarantee performance of the intermediary
or provide any assurance of returns to investors.

This report is intended for non-Institutional Clients only. The views and opinions expressed in this report may at times be contrary to
or not in consonance with those of Institutional Research of HDFC Securities Ltd. and/or may have different time horizons. Mutual
Fund Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing.
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